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Building healthier lives, free of cardiovascular diseases and stroke

The Readlity:

e Heart disease is our nation’s #1 killer, causing 40.6% of all deaths — more
than the next six causes of death combined.

e Stroke is our #4 killer and leading cause of serious, long-term disability.
 One out of five women has some form of heart disease.

» Almost 80% of heart disease is preventable.

e Cardiovascular diseases cost the U.S. an estimated $329.2 billion in 2002.
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Awareness -increase public awareness via

educational campaigns of heart disease and stroke as
the #1 and #4 killers of Americans.

Knowledge -Educate healthcare professionals
regarding the latest guidelines as determined by the
American Heart Association to treat heart disease and
stroke.

Advocdacy - Educate lawmakers, public officials

and the public at large, on the American Heart
Association’s position surrounding public policies that
affect our nation’s health.

Action -Raise funds that support awareness,
education and research programs in Cenftral lllinois.




Research shows that 96 percent of women who “Go Red”
have made at least one choice to improve their heart
health.

 More than 40 percent have lost weight.

* More than half have increased their exercise.

e Six out of ten have changed their diets.

e 53 percent have checked their cholesterol levels.

* One third have investigated their family’s history of heart
disease or talked to their doctor about their personal heart risks.
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e Public awareness qnd
call-to-action cam

Wear it,
feelw live ¢

National Wear Red Day
Fabruary 6. 2008
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American Heart Association’s premier
fundraising event for women'’s research
awareness and education

A great opportunity to help fight heart
disease and stroke while offering the
corporate and medical communities
premium marketing opportunities

Raised over $45,000 and 2400 female
atltendees in 2012

Collected over 125 Smoke-Free lllinois
petitions

Over 150 attendees attended one or

more educational break-out sessions
Lynne Barnes,

More than 45 women received a free
blood pressure and cholesterol
screening

VP Hospital Operations, Carle
2013 Go Red for Women Chair

More than 20 area businesses were
corporate sponsors in 2012
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BettergU

THE GO RED MAKEOVER THAT CAN | CHANGE YOUR LIFE

The American Heart Association’s BetterU program is a free Go Red Makeover that can change your life. The AHA's
BetterU program includes access to the following:

12 weeks of step-by-step guidance on becoming healthy

Downloadable online BetterMe Coaching Tool

365 daily tips from our expert coaches on nutrition, stress, physical activity and more
Structured long and short term goal setting for you, individual journaling capabilities
BetterU Forum to connect with other participants

Healthy recipes to keep you on track

In addition to promoting the BetterU program, we will be unveiling the Go Red Makeover Challenge. Encouraging
the use of the BetterU online tool, we will provide six local women the opportunity to complete a Go Red Makeover
Challenge. These ladies will be carefully selected from our Casting Call held in early November at Macy’s.

The Luncheon event would be at conclusion of 8 week program to celebrate lifestyle changes and successes of
program for the challengers and create an open forum for Luncheon attendees to ask questions to the challengers
about their journey, speak with the expert/mentors and have the opportunity to participate in the full 12 week Go
Red Better U program.

Go Red Makeover Challenge is about promoting lifestyle change. It's about educating women and also providing
them the tools to make the change. 80% of heart disease is preventable. The American Heart Association’s mission is
building healthier lives, free of cardiovascular diseases and stroke. This program is designed to promote our
mission.....building healthier lives.
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2013 Go Red Sponsorship Opportunities — Year Round

e, Fred

tai waman

werrood S mincd larle

Marketploce Mall in Movember and will e promoted through social media and P5A. Sponsor can be
on the review panel to determine the six challengers. - 55,000

Faces of Heart: Sponsor bookmark that features local, fermaole heort disease survivaors. The survivor, photo and design will
ke provided. The quantity, prinfing and additional distnbution (schools, iorary, public healtth dept.) will be up to the
sponsor. - 55,000

Ficture and A Promise: Host wall-up digital photo-booth at Luncheon to visually capture women making a
commitrment o a healthier lifeshde. Opportunity to email o Yheoart healtiy” messoge and prnted or digital frames
with follow-up matenals to participants. Photos will be taken by Staske Photography. - 55,000

CPR Amytime Sponsor: Increase local survivorship of heartrelated emergencies through distnbution of CPR self-training
kits to targeted audience in the community. Sponsor logo will be present on lafs. Insert infroduction letter from
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Casting Call: Exclusive sponsor of this opportunity for local women to share their stones about why they want ﬁ i ,3 Q
1o become a Go Red Better U Makeover Challenger. This Casting Call will be held ot Macy's in '
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sponsor o accompany kdats. (25 kits will be provided ond the distibution can be determined by the sponsor)_- 54,000 2 ©PR & First Aid

7o Red Better U Makeover Challenger: The Go Bed Betterll courss = 7 ransforrm vour overall health from the
inside out. Select challengers will toke parfina cnr'-f"" .\-\\ne '\'he 3e their ifel We wall feature thess
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«  Ooporivrdty to hosi o booth of the eventin the expo-arsg

= A fable of ten (10} ot luncheon with fable signoge

» Opporiunity to crovide promotional ifem for gift bag [American Heart Association approval reguired)

o  Ooporfunity for 30-day aclivalion righits to co-brand with Go Red For Women

»  Opporfunity to be recognized on local Go Red For Women sife with link to company site —www.champaigngoredionomen.org

= Opporiunity to be recognized in Powsrpoint presentafion af the event

= Opportunity to be recognized on local Go Red For Women locdl Facsbook site

il

« Logo and sponsorship recognition on specific sponsored asset via collateral materials [fime sensiive)
* Useof proclaimer stiaderment: “Made possible by”, “Brought fo you by”. “Provided by”. "Provided courtesy of”

=  One 1]l poge of recagnition it event program 1o be submitted by sponsor

=  The COMPANY will be acknowlsdged the day of the svent from the podium, Fowsrpoint presentation and in event printed progrom

2013 Go Red Sponsorship Opportunities — Event Only

Table Sponszor - 51,500

v One (1} table of sight (8) ot Luncheon with fable signage

»  Dpportunity o provide promotional tem for gift bog (Amencan Heart Associafion approval reguirsd]

=  Dpportunity o be recognized on locol Go BEed For Wormesn webisite — chompaigngoredfonyomen.ong

v  Dpportunity fo be recognized in Powerpoint presentafion ot the event

»  lLogo ond sponsorship recognifion in day of event prograr on day of event colloteral materals {fime sensitive)

Exhibitor Sponzor - $1,500

«  Fowr fickets to attend the Lunchecn

o Opportunity fo be recogrnized on local Go Red For Women webisite — chaompaigngoredfonvomen.orng

o  ODpportunity fo be recognized in Powsrpoint presenfaiion at the event

¢ |ogo and sponsorship recognition in day of event prograrm on day of event collateral rnaiterials [firme sensitive)




